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Then COVID hit. 
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Daily passengers dropped 95%



Right Size the Company for the Current Environment.
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Net bookings by month (2021 versus 2019)

Stimulate travel through sales

6Note: * Estimated based on overall bookings and corporate mix; ** Based on indirect industry ARC data



We have been focused 
on how we emerge 
from the pandemic 

in a stronger position.
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We’re growing our network.
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We’re an international airline with oneworld, 
which serves 1,000 cities in 170 countries.



We placed a big order with Boeing, 
with up to 145 aircraft delivered by 2025.



1,100 Airport employees

800-900 Flight attendants

600 Pilots

400-500 Call Centers

130 Maintenance techs

We’re hiring more than 3,000 people 
in 2022 to support our plans for growth. 



We prioritized our social and 
environmental commitments.
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NET ZERO BY 2040
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Efficient 
operations

New 737-8, 737-9, and 
737-10 aircraft

Sustainable aviation fuel 
(SAF) at a reasonable cost

and scale

Electrified or hybrid
regional fleet

Green energy and
other projects that generate

credible carbon offsets
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Club 49 10th Anniversary October 18

Free benefits for Alaskans:
• Travel Tuesday weekly sales
• Two free checked bags
• Two travel Now Certificates
• Freight for less

Anniversary Sale
Anniversary Promotion
Anniversary Gift for Active Members



As we rebuild, we’re committed to doing so responsibly
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• Thinking long-term.

• Doing the right thing.

• Investing in what matters to our 
employees and guests in the 
communities we live and serve. 



Pop quiz: 

What is the significance of 
Anchorage to Bristol Bay?
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What am I excited about 
for 2022? 
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